CLIENT STORY
Key Takeaways
I-Behavior (now KBM Group, part of the Wunderman network of companies) helps clients reach the right
consumers across the right channel. I-Behavior offers cooperative, digital, and interactive marketing services.

“VisitorTrack is easy to implement and manage,
the pricing model makes it a no-brainer”

•
•
•

Not just lead generation, I-Behavior uses VisitorTrack for lead validation
Visitortrack gives I-Behavior a “pulse” on marketplace activity
Easy to implement and manage

- Ellen Bossert, VP Marketing

Validate Business Opportunities
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I-Behavior (now KBM Group, part of the Wunderman network of companies) helps clients reach the
right consumers across the right channel. I-Behavior offers cooperative, digital, and interactive
marketing services. Only KBM Group’s iBehavior
data cooperative has the data intelligence and
statistical expertise that comes from more than a
decade of aggregating and modeling the SKU-level
purchase history of more than 190 million individual consumers. www.I-behavior.com.
netFactor Corporation is a leading provider of web
visitor intelligence for B2B enterprises. netFactor’s
flagship information service, VisitorTrack®, delivers
real-time insights on the web activities of business
buyers who would otherwise go unnoticed. Why
VisitorTrack? Because information is money. We
believe the more information we can deliver about
anonymous web visitors, the more sales executives
can get ahead of their buyers’ decision journey
resulting in more sales and higher margins.
For details, please visit www.netFactor.com.

www.netFactor.com

